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lore visitors means more customers and higher profit.









ation (on-page SEO) is what can be
of a website to maximise its

) the

ation stands for all of the
1ethods used on your website that

n-page optimization has an effect on your website
listing in natural results .

On-page factors are controlled by coding on website
pages



ON PAGE SEC

URL structure

near your inbound link

. ord «
Site maps
Usability


http://www.directtraffic.org/optimisation/website_optimisation.htm
http://www.directtraffic.org/optimisation/website_optimisation.htm
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IETA KEYWORDS

B Generate keywords set after research has been done. These keywords best
- describe what the surfers searching for.



H1l & H2 HEAEL ALT TAC

& ANCHC

)RMAT

your source, will be helpful for achieving high

vill be advisable to put ALT Tags for all these
h Engine Friendly.

OR TEXT

al links and internal links is the powerful element for



ation (off-page SEO) is what can be

- of a website to maximise its

h engines for target keywords
and keywords in

ion is the most important part in
gines optimization because it gives back

1 nks to your sites and it requires a lot of work on a
daily bases.

t helps to maximize website performance in search
engine for target keywords



OFF PAGE

=

smission.

Ing submission.
(] I.

S101.

sting .

t posting.



pularity?
fers to the number of links pointing TO
her sites on the Web.

 of the most important factors in
ements on the major search engines

important?

d links are the one of most important
high keyword ranking, the most search
engines are ranking their search result based on the link
popularity from your site.

Not the quantity of links, but the quality of those links is
Important.
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B For example( link exchange)
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Traffic Sources Overview Jul 12, 2007 - Jul 13, 2007 ~

| Export » || [ Email || B Add to Dashboard |

Visits =
30,000 30,000
y—
15,000 15,000
| June 25, 2007 | July 2, 2007 | July 8, 2007 | July 18, 2007
All traffic sources sent a total of 41,323 visits
\ . B Referring Sites
1 ﬂ.BB% Direct Traffic 32831 (79.45%)
-
79.45% Referring Sites E‘E J}r_gl.?;
B Search i
9.69% search Engines 4.ﬂ'ﬂg mlﬁgﬂg}m
Other

All Traffic Sources

1 (= 0.00%)



http:

Preferred domain [?]

Iif www_mattcutts.com and mattcutts.com point to the same site, you can
tell us here how you want URLs to display in our index.

O Display URLs as www.mattcutts.com (for both www mattcutts com
and mattcutts com)

O Display URLs as mattcutts.com (for both www mattcutts com and
mattcutts.com)

® Don't set an association.

OK

Note: Once you specify your preference here, it may take some time for changes
to be reflected in our index. While Google doesnt guarantee that we'll show your
URLs in the form that you prefer, we will use your choice as a suggestion to
improve our indexing.




Pages with external links [7]

This table provides a list of pages on http:/f'www. mattcutts .com/ that have links pointing to them from
other sites. Click the number in the External links column to see a sample list of links to the page. See

Internal links for internal links and links from subdomains.

1 to 30 of 599 MNext »

b Find a page ltems per page: 30 iv|
Pages External links
All pages (total links) 1866252
http:/fwww_mattcutts_com/ 5776
http:/fwww_mattcutts_.com/blog/ 96364
http-/fwww_mattcutts com/blog/a-quick-puzzle ib
http-/fwww_mattcutts com/blog/company-blogging-101 182
http:/fwww_ mattcutts_com/blog/dashes-vs-underscores 19
http:/fwww_mattcutts_com/blog/disclaimer 39
http:/fwww_mattcutts_com/blog/feedback-products 4
http-/fwww_mattcutts com/blogfunny-article 11
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[onitor your traffic

Ivaluate results and do improvement



awlers or spider , which visits
psites every hour and index the
he content .

d links to the actual websites. The
ec ngines looks though this database and
displays the results.







